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lftartfond - Film and television producers implored state lawmakers Monday to preserve the current support for
Connect icut 's f i lm tax incent ive program, as Gov. M. Jodi  Rel l  and some legis lators seek to cap the total  amount
of credits that can be redeemed in a given year.

Ci t ing plunging revenue est imates in v i r tual ly '  every category,  Rel l  and her budget team have cal led for  a l imi t  of

$30 mi l l ion per year in spending on the credi ts,  which were created in 2006 to lure mot ion picture product ions
- and the related jobs and consumer spending -  to the state.

But defenders of the credit program warned that capping the credits would scare producers away, and
undercut the product ions that have already been granted el ig ib i l i ty  under the program. The state Commission
on Culture and Tour ism, which administers the credi ts,  has issued prel iminary el ig ib i l i ty  not ices to var ious
product ions,  wi th a total  value of  more than $1 14 mi l l ion.

"We don' t  th ink that  cut t ing $90 mi l l ion in tax credi ts is going to save the state $90 mi l l ion -  nothing l ike
that,"  said Kevin Segal la,  the president of  the Connect icut  Fi lm Center,  which helps f i lm operat ions apply for
credi ts,  scout locat ions and manage f i lm shoots in the state.

The indirect spending associated with theatrical productions have a far larger positive effect on the state's
economy, Segal la said.

" l t 's  real ly important that  we bui ld new industry here,"  he said.  "We've seen what our over-rel iance on the
f inancial  services industry has done to Lls."

Segalla's supportive words were echoed by lawmakers and former House Speaker James A. Amann, a
Democratic candidate for governor who aggressively backed the credit program while a member of the
legis lature,  and who said Monday that the p 'ogram's success in at t ract ing f r lm product ions and digi ta l  media
companies spoke for itself.

" l ' l l  put  my name on i t ,  Mr.  Chairman, for  the rest  of  my l i fe,"  Amann said.

But other groups remain deeply skeptical of the program, arguing that the credits force the state to forego
revenue that could create better and more sustainable economic ef fects i f  spent di f ferent ly,  and also
encourage a"race to the bottom" wi th other states also vying to at t ract  the at tent ion of  Hol lywood.

"Whi le there is some evidence to show that tax credi ts such as the f r lm oroduct ion tax credi t  show modest
return on investment,  there are other areas in which the state could better invest i ts economic development
funds to support  economic growth and ongoing high qual i ty of  l i fe,"  said Douglas Hal l ,  the act ing managing
director of  Connect icut  Voices for Chi ldren, a nonprof i t  lobbying organizat ion that has repeatedly argued for

the capping of  the exist ing credi ts,  and against  the state 's use of  tax incent ives for  corporat ions in general .

The group, in a report  that  drew the i re of  Amann and some others one year ago, est imated that Connect icut
would lose $116 mi l l ion in tax revenue through the credi t  program in the current f iscal  year.


